
S T Y L E  G U I D E

2 0 2 0  R E B R A N D



Who are we

We bel ieve in pushing past the br ink. 
Evolv ing, not sett l ing and dr iv ing gnarly results.  

A  MAR K E T ING  AGENC Y  THAT  MAK E  WAVE S



What is “Chacka”

Chacka is Hawai ian surfer l ingo that means 
"better than gnarly"

OUR  PER S ONAL I T Y  AND  PER FOR MANC E



OUR CORE VALUES

BE ACCOUNTABLE
No matter how bad the weather 

gets - own i t .  Get feedback, 
be creat ive and take act ion.

BE HUNGRY
We love the deep-end and 

choose to chal lenge the hel l  
out of everything, repeatedly.

BE PASSIONATE
We dive in, nose f i rst .  

We don't sett le for anything 
less than excel lent. 

BE GROWTH-ORIENTED
Like a tsunami, the forces involved 

are large - and their effects 
can become massive. 



Logo Variations

Ful l  Logo Mark Logo Mark



Logo COLOR USE

Requires ApprovalColor/Image BackgroundColor Var iat ions



OUR COLOR PALETtE

Primary Secondary Accent

16308A

168D6A

2186C8

92455F2E8B97



TYPOGRAPHY

Header | Al l  Caps

Sub-Head | Al l  Caps

Body Copy | Sentence Case

RIG SOLID
BOLD INLINE

TAHOMA  BOLD

Tahoma  Regu la r



Our Brand Voice

FA R  O U T
S TO K E D

E P I C
G N A R LY
A M P E D

T U B U LA R
W I P E  O U T

S I C K

L E T ’ S  D I V E  I N
S TAY  C U R R E N T

L E T ’ S  M A K E  WAV E S
W E  A R E  A  “ S H O R E ”  T H I N G

E V E N  W H E N  T H I N G S  G E T  C H O P P Y
W E LC O M E  I N ;  T H E  WAT E R  I S  F I N E

Branded Terms Branded Phrases



Brand Assets

Gradients Decorat ive Elements



branded imagery

The next s l ide shows an assortment of acceptable 
brand photography. You may select your own images 

as long as they are high-resolut ion and evoke 
the same look and feel .

ROYALT Y  FR EE  PHOTOGR APHY





Email Signature

Search  ·  Social  · Display
Creative  ·  AMAZON  ·  YOUTUBE



thank you

Reach out to Adrian Martel l
adr ian.martel l@chackamarket ing.com

QUE S T ION S  OR  CONC ER N S


