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2

B R A N D  A R C H I T E C T U R E

AMN Healthcare is the leader and innovator in total talent solutions for healthcare 

organizations across the nation. The Company provides access to the most comprehensive 

network of quality healthcare professionals through its innovative recruitment strategies 

and breadth of career opportunities. With insights and expertise, AMN Healthcare helps 

providers optimize their workforce to successfully reduce complexity, increase efficiency and 

improve patient outcomes. AMN total talent solutions include managed services programs, 

clinical and interim healthcare leaders, temporary staffing, executive search solutions, vendor 

management systems, recruitment process outsourcing, predictive modeling, language 

interpretation services, revenue cycle solutions, credentialing and other services. Clients 

include acute-care hospitals, community health centers and clinics, physician practice groups, 

retail and urgent care centers, home health facilities, schools and many other healthcare 

settings. AMN Healthcare is committed to fostering and maintaining a diverse team that 

reflects the communities we serve. Our commitment to the inclusion of many different 

backgrounds, experiences and perspectives enables our innovation and leadership in the 

healthcare services industry.
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S TA F F I N G  S O L U T I O N S

•	 Nursing Solutions

•	 Allied Solution

•	 Physician & Advanced Practice Solutions

•	 Revenue Cycle Professionals

•	 School Solution

D I G I TA L  S O L U T I O N S

•	 Analytics & Insights Solutions

•	 Scheduling Solutions

•	 Credentialing Solutions

•	 Language Services

•	 Telehealth Solutions

•	 Supplier Management Systems

•	 Revenue Cycle Consulting

EXECUTIVE TALENT SOLUTIONS

•	 Board & CEO Search Solutions

•	 Executive Search Solutions

•	 Interim Leadership Solutions

•	 Physician Executive Professionals

•	 Leadership Development Solutions

T O TA L  TA L E N T  S O L U T I O N S

•	 Talent Strategy Optimization

•	 Integrated Talent Solutions

•	 Managed Services

•	 Recruitment Solutions

BR AND ARCHITECTURE

As the Innovator in Healthcare Workforce 

Solutions and Staffing Services, 

AMN Healthcare has a robust brand 

architecture that includes companies from 

across the spectrum of healthcare.
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BR AND EXPRESSION & PERSONAL IT Y

Our brand is based on inspiring connections.  

For every connection we make, there is an inspiring personal story.

The look and feel of our brand is the visual expression of how we will communicate  

our message in a consistent and meaningful way.

Our brand is comprised of core values and customer service that provide the essential tools for 

conveying our messages across all applications.

R E S P E C T

T R U S T

P A S S I O N

C U S T O M E R  F O C U S

I N N O V AT I O N

C O N T I N O U S  I M P R O V E M E N T
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MISSION & ASP IR AT ION

We strive to be recognized as the most trusted, innovative, and influential force in helping 

healthcare organizations provide a quality patient care experience that is more human, more 

effective, and more achievable.

Every day, we:

D E L I V E R  the best talent and insights to help healthcare organizations optimize their 

workforce 

G I V E  healthcare professionals opportunities to do their best work towards quality patient care

C R E AT E  a values-based culture of innovation where our team members can achieve their goals
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V I S U A L  S Y S T E M

The AMN Healthcare identity reflects our unique character. In this way, the AMN Healthcare 

identity retains the equity of the current brand and builds upon it for the future.

The AMN Healthcare visual system is designed to be dynamic and flexible. This section will 

explain the use of color, typography, and image style, and provides sample layouts and 

mechanical art that illustrate how all of the visual elements converge to create a distinct 

brand identity. 

The system requires careful treatment and attention of all graphic elements. The use of these 

guidelines ensures that the visual system reinforces and strengthens the AMN Healthcare 

identity.
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Merritt Hawkins specializes in recruiting, placing, 
and maintaining relationships with top physicians and 
advanced practitioners in jobs across the country. Solely 
dedicated to healthcare recruitment of physicians and 
advanced practitioners, we have proven success across 
the full spectrum of healthcare delivery systems and 
clinical specialties.

• Dedicated to physician and clinical searches

• National thought leader

• Long-term partner

• Reduce disruption and stabilize

• Assess issues and rebuild

Merritt Hawkins benefits:

Physician and Advanced Practice Search

• Nation’s leader in full-
service physician and clinical 
executive search services

• Represents more than 3,500 
permanent physician, mid-
level, and executive search 
assignments each year

• Placement settings ranging 
from Fortune 50 to 
universities/hospitals

• 30+ years’ experience and 
heritage. Recognized as 
a national thought leader 
and market intel resource 
for healthcare executives 
(testified before Congress)

• Endorsed provider of 90% 
state hospital associations 
that have said designation

Why Organizations 
seek Merritt Hawkins:

To learn more, please contact:
MerrittHawkins.com | (800) 876-0500

Database of 
250,000+  

pre-qualified health 
professionals

200+ recruiting 
professionals 

nationally

25,000+ personal 
contacts by phone 

per month

Industry’s 
largest resource 

development 
department

12 million 
personalized first-
class letters mailed 

annually

Candidate-driven 
websites

750,000+ website 
hits per month

Specialty medical 
journals

National 
conventional 
attendance

AMN Healthcare Leadership Solutions Advisory Services 
provides a tailored and holistic approach to partnering 
with healthcare systems and hospitals to fulfill your 
mission and improve business outcomes. Our experienced 
team leverages proven methods and technologies to 
deliver success covering a wide spectrum of initiatives.

Advisory Services
AMN Leadership Solutions

To learn more, please visit LeadershipSolutions.AMNHealthcare.com or call 781-740-9699

Dissidence between expectations set by the employer and a worker’s day-to-day experience 
create a negative feedback loop back into market belief. Employer Branding+ focuses on 
enhancing key aspects of the worker’s experience, so that the worker tells a positive story to 
the market that aligns with, supports, and ultimately elevates the employer message. 

The Talent Optimization Program & System (TOPS) approach to Succession Planning 
provides a comprehensive approach to address attrition, talent development, and hiring 
needs. Tools, such as the Attrition Risk Analysis and Succession Landscape, are templatized 
to drive consistency, efficiency, and understanding, while overall progress is monitored in the 
TOPS dashboard.

A successful talent strategy couples a new holistic algorithm with adaptive execution and 
robust visibility to breakdown silos and put talent at the forefront of strategic planning 
in a self-correcting cycle.  The Talent Imperative accounts for a diverse set of factors to 
determine talent needs, Deliberate & Adaptive Execution which creates interim milestones 
with a feedback loop, and visibility via an actionable dashboard to continuously identify and 
anticipate hiring needs (rather than react to them).

Leadership Development programs are tailored to your organization’s unique needs. As 
healthcare’s primary talent acquisition and enablement firm, we know the levers to pull to 
unlock the full potential of the workforce.

Custom Executive Coaching engagements make leaders the best they can be. Through a 
series of pre-work assessments and activities, in-depth interviews, and one-on-one coaching 
sessions with accomplished former executives, this program builds the management, 
communication, interpersonal, and on-the-job skills necessary to elevate leaders to the next 
level of performance.

We bring deep expertise and experience to post Merger Integration efforts, helping 
hospitals seamlessly restructure and reorganize to capitalize on the efficiencies and synergies 
that motivated the transaction. By applying a collaborative, custom approach, we mitigate the 
challenges of integration and capitalize on the opportunities, helping hospitals to streamline 
operations while growing revenue and the bottom line.

Amidst a growing healthcare labor shortage, organizations can’t afford to operate in the 
dark. Our Enterprise Labor & Analytics solution provides companies visibility to the market 
and internal demand to proactively align workforce needs with organizational priorities.

Leadership Solutions Advisory Services

Employer 
Branding+

Succession 
Planning (TOPS)

Talent 
Imperative

Leadership 
Development

Executive 
Coaching

Merger 
Integration

Talent Analytics 
& Optimization

OUR V ISUAL L ANGUAGE

Logo

Colors

Photography

Typography

Elements & Icon System

Templates
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Symbol Logotype Registration 

Mark

The AMN Healthcare 

logo is the primary visual 

representation of our brand. 

Composed of the proprietary 

name, symbol, typography 

and color scheme, it serves 

as a unifying element for all 

corporate communications. 

LOGO

The AMN Healthcare logo is made up of three components: the symbol, the 

logotype and the registration mark.

These components are always placed in a fixed relationship and should never 

be altered, modified or reproduced in any other way. The logo must appear 

clearly and in the approved colors, and always with the registered trademark 

symbol (®) as shown.
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1” Minimum Size

XX

XX

LOGO GUIDEL INES

The AMN Healthcare logo is the 

primary visual representation 

of our brand. Composed of 

the proprietary name, symbol, 

typography and color scheme, it 

serves as a unifying element for 

all corporate communications. 

Logo clear space

There should be a specific amount of clear space or “area of isolation” maintained around 

the AMN Healthcare logo. This clear space should be kept free of graphics, text or other 

signatures (logo). This space also defines the minimum acceptable distance from the 

AMN Healthcare logo to the edge of a printed piece. The light blue area denotes minimum 

clear space surrounding the signature. One-half the height of the signature (X) determines 

one clear space unit.

Logo minimum size

Minimum size of the AMN Healthcare logo is 1 inch in width, from 

the left edge to right edge of the signature.
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LOGO PROPER USE

The AMN Healthcare logo 

and its distinguishing 

characteristics have been 

developed for optimum 

performance in various 

applications.

Dark Backgrounds:

To ensure legibility, reverse logo to white on dark 

backgrounds or photos.

Use of logo on backgrounds

Light Backgrounds:

To ensure legibility, use color logo on very light 

backgrounds.

Preferred Use:

Color logo on a white background.

Solid Color:

Use solid Midnight Blue logo on a white background 

when color or tints are not available.

Color variations of logo
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AMN
Healthcare

LOGO IMPROPER USE

For consistency and recognition 

purposes, the AMN Healthcare 

logo must not be altered or 

recreated in any way. 

Examples of improper use  

are shown.

Do not disproportionately 
scale or skew the logo.

Do not change size relationship 
of individual elements.

Do not swap the colors of the 
symbol or change colors of  
the logotype.

Do not outline the logo or 
change the fonts.

Do not place signature on a 
photo with insufficient contrast.

Do not create hybrid logos.
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XX

XX

CO-BR ANDED LOGO USE

When using two (2) logos together for 

co-branding purposes, brand standard is 

to have the AMN Healthcare logo always 

appear on the left (preferably left justified), 

locked to the other brand logo, separated by 

a gray bar.

When using three (3) logos together for 

co-branding purposes, the AMN Healthcare 

logo should appear in the left and separated 

by gray bars.

The gray bar is Pantone Cool Gray 9 PC and 

the color mix is: 29c_23m_16y_51k in print 

or 105r_107g_115b for digital use. 

The stroke width is 0.025” wide and 3.25” 

tall. Space between logos and gray bar 

should be .60”wide.
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COLOR PALET TE

Consistent use of the AMN 

Healthcare colors creates a 

recognizable tone and enhances 

the strength of the brand.

This color palette is used as  

the primary support set to the 

colors found in the logo.

Tints of the primary and accent 

colors can be further utilized for 

web- and print-related marketing, 

but should be used sparingly.

Using white is encouraged. Use 

Midnight Blue as an alternate to 

using black. Use Cool Gray for text.

50%

Midnight Blue

Pantone 2955 C

100c_55m_10y_48k 

0r_60g_105b

003c69

White

0c_0m_0y_0k 

255r_255g_255b

ffffff

50%

Teal

Pantone 321 C

100c_2m_32y_12k 

0r_139g_149b

008b95

50%

Cool Gray 

Pantone Cool Gray 9 C

30c_22m_17y_57k 

117r_120g_123b

75787b

Accent Colors

Accent colors are a selection of colors from the logo color palette.  

They can be used 20% of the time.

50%

Purple

Pantone 266 C

82c_88m_0y_0k 

102r_57g_183b

6639b7 50%

Marine Blue

Pantone 2935 C

100c_55m_0y_0k 

0r_91g_187b

005bbb

50%

Sky Blue

Pantone 2925 C

84c_21m_0y_0k 

0r_0152g_219b

0098db

Primary Brand Color

The primary color, Midnight Blue, should be used 80% of the time.

50%

Light Cyan

Pantone 2915 C

61c_7m_0y_0k 

94r_182g_228b

5eb6e4

50%

Grass Green

Pantone 361 C

75c_0m_100y_0k 

52r_178g_51b

34b233
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T YPOGR APHY

Print Typeface

The AMN Healthcare typography system consists of 

the Frutiger font family (Adobe Systems) for use in 

print applications.

Frutiger comes in a variety of weights and offers 

flexibility of use. Use only the type weights shown.

Body copy should print in an 80% screen of black.

Frutiger Light	 abcdefghijklmnopqrstuvwxyz 1234567890

Frutiger Light Italic	 abcdefghijklmnopqrstuvwxyz 1234567890

Frutiger	 abcdefghijklmnopqrstuvwxyz 1234567890

Frutiger Italic	 abcdefghijklmnopqrstuvwxyz 1234567890

Frutiger Bold	 abcdefghijklmnopqrstuvwxyz 1234567890

Frutiger Bold Italic	 abcdefghijklmnopqrstuvwxyz 1234567890

Digital Typeface

For digital communications where Frutiger is 

not an option, such as websites, software user 

interfaces, or presentations, it is recommended to 

use Helvetica, which is an HTML default type.

Helvetica	 abcdefghijklmnopqrstuvwxyz 1234567890
Helvetica Italic	 abcdefghijklmnopqrstuvwxyz 1234567890
Helvetica Bold	 abcdefghijklmnopqrstuvwxyz 1234567890
Helvetica Bold Italic	 abcdefghijklmnopqrstuvwxyz 1234567890

PowerPoint Typeface

Arial should be used in PowerPoint presentations.  

Font should be 16pt or larger.

Arial Regular	 abcdefghijklmnopqrstuvwxyz 1234567890
Arial Regular Italic	 abcdefghijklmnopqrstuvwxyz 1234567890
Arial Bold	 abcdefghijklmnopqrstuvwxyz 1234567890
Arial Bold Italic	 abcdefghijklmnopqrstuvwxyz 1234567890
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PHOTOGR APHY

Image Library

The images used in our marketing reinforce our brand attributes and should reflect our core 

values. Images should be diverse of people and professionals in real environments that reflect 

the communities we serve. We are committed to representing all genders, ethnicities, ages 

and differently-abled individuals in materials internally and externally. Imagery should capture 

the breadth and depth of the AMN products, solutions and services.

These images should be used for client presentations, product presentations, advertisements, 

social media, website, tradeshows, product collateral and PR promotions.
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AMN HEALTHCARE NAME IN TEX T

In headlines and running text, the full name “AMN Healthcare” should be used in the first 

instance. Subsequent mentions can be shortened to “AMN.”

Always use “healthcare” as one word—no space between “health” and “care.”  

Avoid splitting “AMN” and “Healthcare” between lines. 

Avoid the use of apostrophes.

Correct: “The AMN Healthcare position”    Incorrect: “AMN’s position” 

Correct: “The AMN Healthcare brand”       Incorrect: “AMN’s brand”

The URL should always be shown as:

AMNHEALTHCARE.COM  or   AMNHealthcare.com
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DIVERSIT Y AND INCLUSION

Our Diversity, Equality, and Inclusion Philosophy

“Our commitment to diversity, equality, and inclusion is vital 

to making AMN Healthcare a great place to work and the 

best healthcare staffing and workforce solutions company 

in this country. AMN Healthcare has an active strategy to 

enhance diversity, equality, and inclusion in our workplace, 

workforce, and marketplace. This is something we are 

continually working on. Our formal diversity, equality, and 

inclusion philosophy speaks to the importance of these 

endeavors in our company.”

—Susan Salka, Chief Executive Officer, AMN Healthcare

At AMN, our diversity, equality, and inclusion philosophy is 

grounded in the belief that we should respect all voices, seek 

diverse perspectives, and succeed when we act together as a 

positive force for all of humanity. We have the opportunity to 

influence each other, our industry, and our communities by 

fostering a diverse team with a passion for social justice and 

equity. We are committed to actively engaging in building an 

organization and society where equality is the norm, equity is 

achieved, and inclusion is universal so that we may all thrive.

Diversity at AMN

AMN Healthcare has been striving for gender equality for decades, and 

more recently has been working harder on other areas of inclusion. In the 

spirit of transparency, here are the AMN numbers as of January 1, 2021:

•	 65% of AMN team members are women

•	 64% of our supervisor through senior manager roles are held by women

•	 Executive team includes women as CEO, Chief Legal Officer, Chief 

Talent Officer, Group President & COO of Strategic Talent Solutions, and 

divisional and brand presidents

•	 56% of the Board of Directors are women

•	 32% of our entire team are people of color

•	 Our team is 57% Millennials, 34% Generation X and 8% Baby Boomers

•	 7 Employee Resource Groups (790 participants; 24% of the team 

member population)

Awards

•	 Bloomberg Gender Equality Index

•	 Human Rights Campaign Corporate Equality Index (CEI)

•	 CEO Action for Diversity and Inclusion

•	 The U.S. 30% Club


