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Typography

Mabry Pro Regular
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Mabry Pro Medium
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Typography

Freight Display Pro Book
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Freight Display Pro Medium
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Freight Display Pro Semibold
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Freight Display Pro Book - Italic
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Freight Display Pro Medium - Italic
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Usage:


Can use Mabry in any circumstance. Best for headers 
and large copy. Use your best judgement when it comes 
to legibility between font choices of Mabry or Freight. 


Use Mabry for all CTA’s or smaller copy, like buttons, 
etc…


Use Freight for body copy and titles. Mix and play with 
the family of regular and italic styles. Great to use for 
larger body copy and moments to emphasize. 




Typography - Examples
B

rand G
uidelines

06.



COLOR PALETTE

B
rand G

uidelines



Color Palette
B

rand G
uidelines

09.

Primary Palette


Secondary


Usage:


The primary palette is what the core of the branding 
should be, black and white. Clean and simple. When we 
want to be a bit playful, whether for social, or in 
moments where we want to emphasize something 
(button, title, call outs, etc…) sprinkle in the secondary 
palette. Can use as background color as well - but only 
for social or in moments where again, we can have some 
more creative freedom. 
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Usage:


Line - (weight stroke 2) Use lines as a divider, and has a 
design element to draw attention to copy or imagery, 
or as a connector of copy and imagery. Used to clean 
up design - for any framework, or as a grid to separate 
copy, imagery, titles, etc….


Circle - The circle can be flexed in any size, and in many 
ways. Used as a fun addition to any creative, or as a 
background to make copy or image stand out. Never 
include more than 1 circle in the same frame, can 
feature throughout creative but never next to each 
other or multiples shown. 


Door - The door is only to be used as a frame for any 
imagery. Never used as a solid color.
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Please contact 


mattie@kbpark.com  or alex@kbpark.com

for any additional questions
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