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EXPERIENCE THE s

PREMIER DIFFERENCE capitlleters]

3 e Headlines / |—||gh||ght8

Apartment Rentals in O L Introduction
I DM Sans
United States (country) s

Numbers

Krona One Reqular

We have One goal in mind; tO improve your WebSiteSI 1 L Body CODy
visibility increases credibility with search engines Sarlow Light/

c . . Reqular / Semibold
and will direct more traffic to your website.
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O 3 Primary Colors

Color Palette
(MAIN PALETTE)

POM OFF BLACK POM AQUA POM OFF WHITE
#1DI1EIE #AECFD2 #FOFOFO

20% 40% 60% 80% ACCENT AQUA

H#A44A5A2

Accent Colors
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O 3 Primary Colors

Color Palette for
SOCIAL MEDIA

DARK BACKGROUND BACKGROUND AQUA OFF WHITE
#383F43 #DAESE7 #FOFOFO

#FFFFFEF  (Pure white)

|

#D4ESE7 (Background aqua)

PURE WHITE ACCENT AQUA #FFFFFF (0% Opacity)
#FFFFFF #A44ABA2 l

#44A5A2 (Background aqua)

Accent Colors Gradients
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Patterns
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Dotted
Pattern

(Presentations)

Graph
Pattern

(Social Media,
& Blog Covers)
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Photography Style
CONCEPTUAL

KEYWORDS:
Traffic
Boost
Competitive
Digital
Analytics
Funnel
Optimize
Statistics
Mapping
Connection
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Photography Style
REAL LIFE

KEYWORDS:
Digital Marketing
Growth

Traffic

Skyline

Jigital growth

Jigital Customers

ndustry Specialized

s to increase your
revenue while maintaining satisfaction
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Social Media:;
GRAPHICS

CONTENT:

30% Entertainment
30% Plug for POM

(how we are, what we do)

40% Information

5 WAYS

To Know If You're Getting
Quality SEM Service

+
+

GOOGLE
ADS UPDATE:

BROAD MATCH MODIFIED
KEYWORDS ARE
RETIRING FOREVER.

WHAT | S
SEARCH-ZENGINE
-MARKETING2—=m

Show up in search
results for your
strongest keywords Show up for your
customers when they

are looking for you

Outbid your
competition

AVOID SPENDING YOUR
LIMITED MARKETING DOLLARS
ON FRUITLESS CLICKS

BROAD
TARGETING N

HIGHEST
REACH

N

MATCH MODIFIER

PHRASE
MATCH

SHARP
TARGETING

LOWEST
REACH

w

WHAT ARE
ZERO-CLICK
SEARCHES?
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REPEAT
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COMPETITION ——— 5 43800 /

PREMIEER ——7M8MM ———5 $2638.16
IMPROVEMENT —mmm > 69% @
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O 8 Full photo + text

Social Media:;

PHOTO APARTMENT
INDUSTRY
CONTENT: |
il = ~ 1 PERFORMANCE
30% Entertainment CE-E | = -DRIVEN

PEOPLE
SEARCH?

DIGITAL MARKETING
STRATEGIES FOR ANY
SIZE BUSINESS

30% Plug for POM

(how we are, what we do)

40% Information

WRITE FOR YOUR CUSTOMERS,
NOT FOR YOUR SEARCH ENGINE.

GOOGLE DOESN'T BUY YOUR
Ny . | PRODUCTS, PEOPLE DO!
J [

FEEEERLTRTD

SEO-SEM LIVE SEO WHAT YOU NEED TO KNOW
CONFERENCE MASTERCLASS ABOUT THE UPCOMING PAGE

BY NEIL PATEL v ABEMEGIMGER SPEED CORE UPDATE

The Wall Street 10+ years
Journal calls him experience in
a top influencer / SEO and Digital
on the web (- 3 Marketing

Juote
Events
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Presentations
COVERS &
SUBCOVERS

DOTTED
PATTERN

BACKGROUND
COLORS:

‘ #1DI1ETE

#C2DFDE

MAIN COVER

Title

Krona One oo o

]escriptive .......................... o

JM Sans Regular

Title

Krona One ................................ '®)

DM Sans

R e g U | ar device trends in United

States (country)

Search query, ads and

QUARTERLY UPDATE FOR:

B a rl OW e, O 012021-(2021-01-01 - 2091-05-31)

Light/Reqular

Se
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SUBCOVERS
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Presentations
INFORMATIVE
SLIDES

DOTTED
PATTERN

BACKGROUND
COLORS:

#FOFOFO

#C2DFDE

Krona One
(capital letters)

BOdV TOXT oo,

Barlow Light

Krona One
(capital letters)

Numbers ....ccoooei.

Krona One

NEW PRODUCTS & BETAS

Local Campaigns -
Show your business  ©
at the top of the

map pack...

These campaigns could help
improve your visibility on the
most used mapping app.
(154.4 million monthly users

compared to Apples 23.3M)

FOCUSING FACTS

Apartment Rentals in United States (country) O

o o o

............... o 19% 64% 35%
Overall search growth Searches from Searches from
in 0121 compared to mobile phones computers

the previous year

Proprietary + Confidential @ RRRRRRR
%
18%
IMEFEESE  (@:acancocas-o- N
in CPC
Proprietary + Confidential @ RRRRRRR
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Intro text

DM Sans Reqular / Bold

Intro text

DM Sans Regular

Body Text

Barlow Light
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BLOG
Covers

GRAPH
PATTERN

BACKGROUND
COLORS:

#AECFD2

#FOFOFO

‘ #383F43
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10438 px
@PREMIER = = .
214 pX
Logo ................. O@PREMIER
Left Side

@PREMIER

Pattern

Right Side
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VIDEO
Covers

BACKGROUND
COLORS:

#AECFD2

#FOFOFO

‘ #383F43

@PREMIER ‘

METRIC o
TRENDS <. =
@PREMIER
THE MORE |
YOU KNOW ot

BY ADAM EGLINGER

@PREMIER

WHAT IS
SEO / SEM?

@PREMIER

THE MORE
YOU KNOW

BY ADAM EGLINGER
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EXPLAINER
VIDEOS

THE MORE
YOU KNOW
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